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BUS-175 Entrepreneurship Essentials     0.0 Units 
 

I. Catalog Description 
This course equips students with the essential knowledge and skills to explore, plan, and launch 
a business. Entrepreneurs will apply their understanding of business concepts, strategies, and 
technology to transform ideas into viable opportunities, supported by research, data analysis, 
and business modeling. This course has been approved for online, hybrid, and correspondence 
delivery. 

Diversity Statement 
Our commitment to diversity requires that we strive to eliminate barriers to equity and that we 
act deliberately to create a safe and inclusive environment where individual and group 
differences are valued and leveraged for the growth and understanding as an educational 
community.  

Additional Course Information 
• Not Transferable 

• 30 Hours Lecture, 60 Outside of Class Hours, 90 Total Student Learning Hours 

• Fall/Spring 

II. Coding Information 
Repeatability: Not Repeatable, Take 1 time  

 Grading Option: Pass/No Pass 
Credit Type:  Non-Credit  
TOP Code: 050640 

III. Course Objectives 
A. Course Student Learning Outcomes 

Upon successful completion of the course the student will be able to 
1. Define your product or service. 
2. Identify the fundamentals of a small business start-up and market research.  

B. Course Objectives 
Upon successful completion of the course the student will be able to: 
1. Identify possible business or career ideas. 
2. Identify market segments. 
3. Identify Financing opportunities. 
4. Create a vision statement. 
5. Select a business name. 
6. Complete market research. 

 



BUS-175 Entrepreneurship Essentials   Page 2 

IV. Course Content 
A. Outline of Topics 

1. Overview 
a. Personal Goals and Intentions 
b. Business Models 
c. Basic Business Plan Template 

2. Foundations of Your Business 
a. Personal Values Clarification 
b. Developing your Business Ideas 
c. Business Values, Mission, Vision, and Name 

3. Market Research 
a. Introduction to Market Research 
b. Defining Your Core Products 
c. Identifying The Customer 
d. Surveying The Market and Analyzing The Customer 
e. Defining Your Niche and Unique Selling Position 

4. Marketing 
a. Marketing Overview 
b. Branding: Establishing a Professional Presence 
c. Packaging and Labeling 
d. Distribution Strategies 
e. Marketing Strategies 

5. Planning and Goal Setting 

V. Assignments 
A. Appropriate Readings 

1. Optional text will be the primary source of course readings. This course may also require 
readings of news articles, academic journals, and professional industry publications to 
support and reinforce subject matter taught within the course. 

B. Writing Assignments 
1. To successfully complete this course, students must demonstrate an understanding of 

course content in term papers, case studies, essays, quizzes, homework and/or 
examinations in written form. 

C. Expected Outside Assignments 
1. “Students will be required to complete two hours of outside-of-class homework for each 

hour of lecture.” 
2. All text reading and note review are conducted outside of class. Students may be 

required to perform research to support instructor assignments including but not 
limited to news articles, academic journals, and professional industry publications. 

D. Specific Assignments that Demonstrate Critical Thinking 
1. The student will analyze the current business status of either an existing company or a 

start-up, evaluating its potential in the market from both geographic and demographic 
perspectives. They will also choose a suitable business structure for a proposed venture 
and justify their selection based on relevant factors. 



BUS-175 Entrepreneurship Essentials   Page 3 

VI. Methods of Evaluation 
Traditional Evaluation 
Term paper (topic choice, thesis statement, outline, bibliography, rough draft, 
final draft), homework, classroom discussion, essay, journals, lab demonstrations 
and activities, multiple choice quizzes, and participation. 
Correspondence Evaluation 
Same as face to face with the exception of the desired use of proctored exams 
and exclusion of participation in classroom activities. Students will be expected 
to complete assignments and activities equivalent to in-class assignments and 
activities. Written correspondence and a minimum of six opportunities for 
feedback will be utilized to maintain effective communication between 
instructor and student. 
Hybrid Evaluation 
Quizzes and exams could be administered in person and/ or online. Students will 
be expected to complete online assignments and activities equivalent to in class 
assignments and activities for the online portion of the course.  Electronic 
communication, both synchronous and asynchronous (chat/forum) will be 
evaluated for participation and to maintain effective communication between 
instructor and students. 
Online Evaluation 
A variety of methods will be used, such as:  research papers, asynchronous and 
synchronous (chat/forum) discussions, online quizzes and exams, posting to 
online website and email communications using the districts approved learning 
management system.  

VII. Methods of Delivery 
   

 Traditional Classroom Delivery 
 Correspondence Delivery                      
 Hybrid Delivery                                        
 Online Delivery 

 

Traditional Classroom Delivery 
Lecture, discussion, audio/visual aids, demonstration, group exercises, 
guest speakers, lab, individualized programs and other as needed. 
Correspondence Delivery  
Assigned readings, instructor-generated typed handouts, typed lecture 
materials, exercises and assignments equal to face-to-face instructional delivery. 
Written correspondence and a minimum of six opportunities for feedback will be 
utilized to maintain effective communication between instructor and student. 
Hybrid Delivery  
A combination of traditional classroom and online instruction will be utilized. 
Each semester a minimum of 17 hours, or 1/3 of the instruction hours, will be 
taught face-to face by the instructor and the remaining hours will be instructed 
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online through the technology platform adopted by the District. Traditional class 
instruction could consist of exercises/assignments, lectures, visual aids, practice 
exercises, exams and quizzes. Online delivery could consist of 
exercises/assignments, lecture posts, discussions,  exams and quizzes, adding 
extra resources and other media sources as appropriate.  
 
Online Delivery  
A variety of methods will be used, such as:  research papers, asynchronous and 
synchronous (chat/forum) discussions, online quizzes and exams, posting to 
online website and email communications using the districts approved learning 
management system.  

VIII. Representative Texts and Supplies 
1. Optional Textbook: Introduction to Business 

OER Resource:  
https://openstax.org/details/books/introduction-business   
Publish Date: 
Sep 19, 2018 
Web Version Last Updated: 
Apr 05, 2023 
Hardcover: 
ISBN-13: 978-1-947172-54-8 
Paperback: 
ISBN-13: 978-1-59399-548-5 
947172-55-5 
Digital: 
ISBN-13: 978-1- 

IX. Course Status 
1. Current Status:  Pending 
2. Original Approval Date:   
3. Course Originator: Keli Anthis 
4. Board Approval Date: 
5. Chancellor’s Office Approval Date: 
6. Revised By:  
7. Curriculum/Academic Standards Committee Revision Date:  

 

Field Code Changed

https://openstax.org/details/books/introduction-business

